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Purpose of presentation

1. Context: explain the role of the creative class and culture on local 

economic development

2. Showcase the Creative Economy Analysis Tool and how it can be 

used to: 

1. measure the creative economy in a community/region

2. identify a community’s/region’s competitive advantages in the 

creative economy

– Location Quotients

3. inform the development of a local strategy/action initiatives to 

grow the creative economy in a community/region

3. Explain how communities have benefited from using the Creative 

Economy Analysis Tool
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Impact of the creative class on local 

economic development

• Places with higher levels of human capital are more 

innovative and grow more rapidly (Richard Florida).
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Impact of culture on local economic 

development

• Culture is central to quality of place that is one of the 

essential ingredients in attracting creative people and 

resources, as well as, stimulating creativity and innovation 

(Glen Murray).
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What is the Creative Economy Analysis 

Tool?

• Is an interactive spreadsheet tool that you can use to 

analyze the talent base that drives a local economy
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OMAFRA’s Creative Economy Analysis 

Tool: information items

Ontario Employment 

Trends

Jobs, 01 Ontario

Jobs, 06 Ontario

Local Employment Trends

Jobs, 01

Jobs, 06

Employment Growth

Actual Change Jobs, 01-06

% Employment

Local Shift-Share 

Analysis

Provincial Effect

Occupation Effect

Regional Effect

Local Location Quotient 

Analysis
Location Quotient
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Creative Economy Analysis Tool: filters

• Creative Occupations

– Classified using Richard Florida’s framework for the 

creative class

• super creative core; 

• creative class; 

• service class, 

• working class.
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Creative Economy Analysis Tool: filters

• Cultural Occupations

– Classified using Statistics Canada’s Framework for 
Culture Statistics

• Culture occupations

– Creative and artistic production occupations, 
heritage collection and preservation 
occupations 

• Culture Support Occupations

– Cultural management, technical and 
operational occupations, manufacturing 
occupations
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• Location Quotient Analysis

– Measures the relative concentration of each 

occupation in your local economy compared to a 

reference area (in our case, Ontario). 

% of local employment in occupation i

% of provincial employment in occupation i

Identifying a community’s competitive 

advantages for the creative economy

LQ =
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Identifying a community’s competitive 

advantages for the creative economy

• Location Quotient Interpretation:

– If LQ>1, occupation i, over-represented or 
disproportionately concentrated

– If LQ=1, occupation i, is proportionately concentrated 
(represented)

– If LQ<1, occupation i, is under-represented

• Local occupation specializations signal local 
competitive advantages 

• To identify significant specializations, use a higher 
cut-off (e.g., 1.2)
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• Community Consultation:

– The Creative Economy Analysis Tool can point to 

cultural and creative occupations that enjoy local 

competitive advantages. The information cannot, 

however, identify what the actual competitive 

advantages are. 

– It is important to identify what factors have contributed 

to the local competitive advantages:

Informing the development of strategies to 

grow the creative economy

•Natural amenities

•Outdoor recreation opportunities

•Cultural opportunities

•Quality of local schools

•Social tolerance

•Lifestyle attributes

•Influence of local industries

•Public green space

•Walkable, mixed-use 

neighbourhoods

•Sidewalk commerce

•Old buildings

•Public space design

•Distinctive architecture

•Viable transportation choices

•Open markets

•Alfresco dining
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How communities have benefited from 

using the Creative Economy Analysis Tool
• “Support a cultural mapping project”

• “Profiling the community, and zeroing in on the creative economy component”

• “Foster local understanding of the importance of the creative economy”

• “Support a statistical analysis of the creative economy”

• “Foster understanding of the status of the creative economy relative to other 
comparable communities”

• “Determine opportunities to grow the creative economy”

• “Demonstrate the size and significance of the creative class, which changes 
perception and creates positive environment for policies designed to grow and 
expand the creative class”

• “Having hard data adds to the credibility to the study and has gotten the attention of 
community leaders because it has provided new/unique perspectives”

• “Targeting consultations with the creative class. The consultations were extremely 
useful helping to inform recommendations to grow the creative economy”
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Questions?

Michael Florio, M.S.A., M.A.E.S, Ec.D.

Community Economic Development Specialist

Ontario Ministry of Agriculture, Food and Rural Affairs,

Rural Community Development Branch,

Community Economic Unit,

519-826-6606

michael.florio@ontario.ca

mailto:michael.florio@ontario.ca

