SAVE THE FARMER
SAVE THE LAND




WELCOME TO THE WORLD OF THE RE



WHERE NATURE IS SECOND TO NONE



AND HUMANS INTERACT AS ONE WITH



WHERE FRESHNESS IS GROWN . . .



AND HEALTH SPROUTS FROM EACH FII

BF S P PSS R TF S



SO HOW DO YOU MARKET THE
MYSTICAL?



| TOS ALL ABOUT VI SI

Holland Marsh
Growers’
Association

AND THE DRIVE TO BE DIFFERENT!
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WHERE OTHERS SEE CHALLENGES
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TO SHARE THE STORY OF WHY
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for details

IT MEANS NEVER SAYING NO . ..



TO ANYONE OR ANYTHING . ..
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... WITH THE RIGHT FOLKS



BUT REALLY, MARKETING AN AREA IS,



ABOUT THE PEOP&BFAND THESE FARMEF



CAN MARKET THEMSELVES



WITH THE PROOF BEFORE YOU



R aie LI

! ..sl.x‘L. b

]
N AN

_, .
7 AEA
- 14 . IN
Daalud
.

AND IF THESE FARMERS WERE HERE



THEY WOULD ALL SAY THE SAME THIN



FORGET WHAT YOU THINK YOU KNOW
ABOUT FARMING AND FARMERS



WE, OF THE HOLLAND MARSH, ARE TH
REAL DEAL



